ycnoBua UCNoNb30OBAHUA
MocnegHee o6HoBNEeHMe: 8 ceHTAOPA 2023 r.

KomnaHua Marketing House («Marketing House») npepoctaesnset atot Beb-cant («Cant»)
WCKNIOYNTENBHO B MHPOPMAaLMOHHBIX Lensx. HacTtosiwme YcnoBust UCNoNb30BaHNSA perynmpyoT
BaLL 4OCTYN U ucnonb3oBaHue gaHHoro CanTta. MNMoxanyicra, BHAMATENTbHO 03HAKOMBLTECH C
HMMW Nepen Ha4vanom UCNosib30BaHUS.

B HacToswmx YcnoBmsax Ncnonb3oBaHUs TEPMUHBI «MbI» U «HALL» OTHOCATCSA K KOMMaHUu
Marketing House, a «BbI» 1 «Baww» — K N0O6OMY nuLly, KOMAAHUN NN KOPUANYECKOMY CyOBEKTY,
ncnonbaytowemy atot Canr.

1. MPUHATUE YCITOBUXA UCNOJNb30BAHUSA

Mcnonb3ys gaHHbin CanT, BKAOYas NPOCMOTP, HaBUraumio UM MHoe B3anmMogencTBme C HAM,
Bbl NOATBEPXXAAETE CBOE cornacmne c HacToALWMMKN YCNoBMSIMU UCMNONb30BaHNS, BKNOYasa BCe
BKJTIOYEHHbIE WUIN HA HUX CChINaloLLMECs MOMOXEHUS, a Takke C NObIMY AOMNONHUTENbHLIMA
ycrnosuamu, onybnmukosaHHbiMM Ha CanTe. Ecnn Bbl HE cornacHbl C KakMmMu-nmbo 13
NONOXEHUN, NOXanynucra, He cnonb3ynTe AaHHbIN CanT.

2. USBMEHEHUE YCINNOBUN

Marketing House octaBnsieT 3a cobou npaeo B noboe Bpemsi N0 CBOEMY YCMOTPEHUIO BHOCUTb
N3MeHeHus B HacTosilme Ycnosusa 6e3 npeaBaputensHoro ysegomnexus. [lata nocnegHero
o6HOBNEHUA ykasaHa B Havane fokyMeHTa. MNpogomkeHne ncnons3osaHmsa Canta nocne
BHECEHUSA N3MEeHEeHUN ByaeT pacLeHMBaTbCs Kak Balle corfiacue ¢ HOBbIMMU YCITOBUSIMM.
PekomeHayem perynspHoO 3HaKOMUTLCS C aKTyanbHON peaakumen YCrnoBuin MCNorb30BaHuS.

3. NONUTUKA KOHOUAEHUUATIBHOCTHU

O6paboTka nepcoHanbHbIX aHHbIX, NpeocTaBnsgemMbix Bamu Yyepes CaiT, OCyLlecTBNsAETCS B
cooTBeTCcTBMM C MNMonutnkon koHduaeHumansHocTn Marketing House. Hactosiwme Ycnosus
NCMoNib30BaHMS NOAYMHSIIOTCS NMOSTOXKEHMAM YKa3aHHOW MONMUTUKKU, pa3MeLEHHon Ha CanTe.

4. ABTOPCKHUE NPABA U TOBAPHbIE 3HAKH

Bce maTepuansl, pasmelléHHble Ha CanTe, BKoYas, HO He OrpaHNYnBasiCb, TEKCTaMMU,
n306paxeHnsaMu, rpaddnKon, noroTunamm, MHTepdencamm, ayamo- u BUGEOKOHTEHTOM,
nporpaMMHbIM obecneyeHnem, a Takke UHbIMW ANeMeHTaMu Au3aniHa u CTPYKTYphbl (danee —
«KoHTeHT»), aBnsoTca cobeTBeHHOCThIO Marketing House nubo ncnonb3ytoTcs Ha OCHOBaHUM
NMLEH3UN.

3anpelliaeTca KonMpoBaHWe, BOCMpOU3BeaeHe, pacnpocTpaHeHme, nybnvkauus, nepeaaya,
oTobpaxeHune, MmoaudmKaLmMa U nHoe mcronb3oBaHne KoHTeHTa 6e3 npeaBapuTenbHOro



nucbmeHHoro cornacusa Marketing House, 3a ucknoyeHnem cnyyaes, Korga:

(i) KOHTEHT NCNonb3yeTcst UCKIMIOYMTENBHO B NIMYHBIX, HEKOMMEPYECKMX LIEMNSIX;

(ii) coxpangaoTca Bce yBeaoMIieHMst 06 aBTOPCKMX NpaBax M MHbIX NpaBax COBCTBEHHOCTMU;
(iii) KoHTeHT He nogBepraeTcs KakMmM-nmbo M3MEHEeHUsAM.

Bce npaBa, npsiMo He npefoCTaBNeHHbIe HAaCToALWUMN YCnoBuaMK, coxpaHsatoTea 3a Marketing
House.

5. CCbIJIKW HA CTOPOHHUE PECYPCbI

[nsa Bawero ygobcrea CanT MOXET coaepaTb CCbIIKM HA CTOPOHHME BED-pecypcebl.
YKasaHHble CCbIIKM He 03HavatoT ogobpeHne nnu nogreepxaeHune co ctopoHbl Marketing
House. Mbl He KOHTpONUpyeM 1 He HeCeM OTBETCTBEHHOCTU 3a codepkaHue, NPOAYKTbl Unn
ycnyru, npegnaraemble Takumm cantamu.

Mcnonb3oBaHue CTOPOHHUX peCypCoB OCYLLECTBNAETCA UCKINHOYUTESNbHO Ha Ball CTPaxX U PUCK.
PeKomeH,u,yeM O3HAaKOMUTLCA C UX YCINOBUAMU NCNONb30BaHNA U NOSINTMKOMN
KOHCbI/ID,eHLI,I/IaJ'IbHOCTVI nepen nepexogom K B3aMMOAENCTBMUIO C HAMM.

6. OTPAHUWYEHUE FrAPAHTUNA

CanT 1 Becb pasmeLLEHHbIA Ha HEM KOHTEHT NpeaoCTaBnsOTCs «KakK eCTby» U «MO Mepe
aoctynHocTuy. Marketing House He gaét kakux-nmbo npsamMbix Mnu nogpasymesaemblX
rapaHTui, BKIoYad, HO He OrpaHMYUBasCh, rapaHTUSIMMU KOMMEPYECKOM MPUrogHOCTMU,
COOTBETCTBMSA ONpeaenéHHON Lenn n oTCYyTCTBUSA HapyLLeHW NpaB TPeTbUX nuy,.

Mbl He rapaHTupyem:

(i) cootBeTcTBME CanTa BaLMM OXUOAHUAM;

(ii) becnepeboriHyto n 6esonacHyto paboty Canta;

(iii) TOYHOCTb M AOCTOBEPHOCTb PE3yrbTaToB, NOMYYEHHbIX B XO4€E €ro UCNONb30BaHUS;
(iv) oTcyTCTBME BUPYCOB W UHBIX BPEAOHOCHBLIX KOMMOHEHTOB;

(V) ncnpaBneHme BO3MOXHbIX OLLINOOK.

Bkl ucnonb3yete CalT Ha CBOW CTpax 1 puck. B HEKOTOPLIX IOPUCOMKUNAX UCKNIOYEHWE
onpenenéHHbIX rapaHTUin MOXET ObITb OrpaHMYEHO, U B TaKUX CITy4asiX UCKNIOYEHMS
NPUMEHSIOTCS B MakCMMarnbHO pa3peLléHHON 3aKOHOM CTEMNEHM.

7. OTKA3 OT OTBETCTBEHHOCTU U OrPAHUYEHUE OBA3ATEJIbCTB

Hun Marketing House, H1 eé adhdpmnupoBaHHbie nuua, Npy NiobbiX 00CTOATENLCTBAX HE HECYT
OTBETCTBEHHOCTM 3a Ntobble yObITKM Nnu yuepod, BO3HMUKaOLLME B CBA3U C UCMOMb30BaHNEM
AaHHoro CanTta, HEBO3MOXHOCTbLIO ero MCNoNb30BaHUSA, cogepXaHneM, pasmeLléHHbIM Ha
CanTte, nMbO AOCTYNOM K ApYrMM camtam no pasmelléHHbIM Ha CanTe CehbifikaMm, a Takke B
CBA3U ¢ Nbon oWMBOYHON UM HELOCTOBEPHON MHbOpMaUMeNn, NpeacTaBneHHon Ha CanTe.



[aHHOe orpaHMyeHne OTBETCTBEHHOCTM pacnpocTpaHsaeTcsa Ha nobble BUAbl YObITKOB, BKMOYas
pearnbHbI ywepb, ynyLeHHYH BbIrogy, NpsiMble, KOCBEHHbIE YObITKM, BKIOYasi, HO He
OrpaHN4YnBasCh: yLepobomM MMyLLIECTBY, NOTEPEN AaHHbIX, YNYLLEHHOW BbIro40n, NpepbiBaHNEM
6usHeca unun Apyrummn oMHaAHCOBLIMM NOTEPSIMU, HE3ABUCUMO OT TOFO, OCHOBAHbI NN Takue
TpeboBaHUSA Ha HapyLLEHUN JOrOBOpa, rapaHTMK1, AennkTe (BKIYas XanaTHOCTb) UK No UHOM
npuynHe — pgaxe ecnm Marketing House 66110 N3BECTHO O BO3MOXXHOCTM BO3HUKHOBEHUS
Takoro ywepba.

B makcumanbHO gOnyCTUMON NPUMEHMMbIM 3aKOHOAATENbCTBOM CTEMEHM Bbl OTKa3blBaeTeCh OT
Bcex npeteH3umn kK Marketing House, eé acdhdunmpoBaHHbIM nyuuam, gMupektopam, COTpyAHUKaM,
noapsgvvkam u paspaboTtymkam B CBS3M C Ucrnonb3oBaHvem Canta.

8. OCBOBOXAEHWE OT OTBETCTBEHHOCTU 1 BOSMELLEHUE
YBbITKOB

Bbl 0653yeTecb 0cBOOOAMTL OT OTBETCTBEHHOCTU, 3aWMTUTL U ob6e3onacntb Marketing House,
e€ adhunmpoBaHHbIe nNnua, COTPYLHMKOB U NApTHEPOB OT NOOLIX NPETEH3UN, NCKOB, YObLITKOB,
0693aTenbCTB, PaCXo4oB U N3AepXeK (BKNtoYasa pasdyMHble pacxodbl Ha OPUANYECKYHO 3aLLMTY),
BO3HMKAKLMX B pesynbrare:

BaLLero ucnosnb3oBaHus CanTa;

HapyLLUEHNA BaMX HACTOSLLMX YCNOBUIA NCNOSb30BaHUS;
HapyLUeHNs npaB TPETbUX NnL;

noBbIX pasMeLLEHHbIX BAMWU MaTepuanos UM COOBLLEHNIA.

B cnyyae BO3HMKHOBEHMSI Copa Mexay BaMu 1 TpeETbMMUM Nnuammn Bbl ocBoboxgaete Marketing
House un eé adppmnuposaHHkie nuua ot nobbix TpeboBaHWi, YOLITKOB 1 NPETEH3NIA (NPSAMbIX
NN KOCBEHHbIX), BO3HUKAIOLLMX B CBA3W C TAKMM CMOPOM.

9. SANPET HA HE3BAKOHHOE UM HECAHKLIMOHUPOBAHHOE
MCMNOJIb3OBAHUE

Bbl cornawaeteck ncnonb3oBatb CanT TONbKO B COOTBETCTBUU C AEVCTBYOLLUM
3aKoHOOATENbCTBOM U HACTOAWMMY YCNOBUSMM NCMOMNb30BaHWs. Bam 3anpelyaetcs
nybnvkoBaTb Unu nepegasatb Ha Cante nobble MaTepuansl, KOTOpbIE ABMSATCA
HEe3aKOHHbIMWU, OCKOPOUTENBHBLIMU, KNEBETHUYECKUMM, YTPOXaIOLLMMMW, HENMPUCTONHBLIMY,
BYNbrapHbIMWU, ANCKPUMUHMPYIOLLMMU, HapyLLAOLWMMM NpaBa UHTENNEKTyanbHoOn
COBCTBEHHOCTN UNW MHBIM 06Pa3oM HenpueMneMbIMMN.

Bbl Takke 0b6s13yeTech He BMeLlLmBaTbCA B paboty Canirta, He HapyLwaTb AOCTyn ApYyrnx
nonb3oBaTenen n NpoBepaTb 3arpy)xaemble Matepuarnbsl Ha Hann4Me BUPYCOB M BPELOHOCHbIX
KOMMOHEHTOB.



Marketing House octaensieT 3a cobon npaBo No CBOEMY YCMOTPEHUIO MPUOCTAHOBUTL UK
npekpaTuTb Baw Aoctyn k CanTy B criyyae HapyLleHUst BAMU HAaCTOSALLMX YCITOBUIA UK
HeraTMBHOIO BO3AENCTBUSA Ha APYrMX NONb30BaTeNen.

10. OBCITYXXUBAHUE CAUTA

Marketing House octaBnsieT 3a coboli npaeo B 060N MOMEHT 406aBNSATL, U3MEHATD,
NpMOCTaHaBNMBaTb UM OKOHYaTENbHO NpekpaliaTe paboty CanTta unm ero oTaenbHbIX
pasgenos 6e3 npegBapuTenbHOro ysegomneHus. Mbl He HECEM OTBETCTBEHHOCTU 3a yTpaTy unu
HEBO3MOXHOCTb COXpaHeHUs MobbiX AaHHbIX UMM MaTepuanos, pasMeLléHHbIX Bamu Ha CanTe.

11. IPUMEHUMOE NMPABO U PA3SPELLEHUE CMNOPOB

HacTosilume YcnoBus ncnonb3oBaHUSA PerynmpyroTcs 1 TONKYHTCA B COOTBETCTBUM C
3akoHogaTenbcTBoM LuTaTta Hbto-Mopk, CLUA, 6e3 yuéTta KonnmnanoHHbIX HopM. JTiobble cnopei,
BblTEKaOLWME 13 Ncnonb3oBaHnst CanTta unm cBA3aHHbIX C HUM, NOATEXaT UCKNIYMTENBHOWN
opucankumm cyaos ropoaa Heto-Mopk, CLUA. Bbl cornaiuaeTtech ¢ NoACyAHOCTBIO YKasaHHbIX
CyO0B M NPU3HAETE MX UCKITKOYUTENBHYHO KOMMNETEHLIMIO MO BCEM BOMPOCAaM, CBA3aHHbIM C
HaCTOALMMKN YCIOBUSAMMW.

12. BENUMOCTb NOJIOXXEHUA

Ecnun kakoe-nmbo nonoXxeHne HacTosIWmMX YCrnoBui OyaeT Npu3HaHo CyaoM HedeNCTBUTENbHLIM,
HE3aKOHHbLIM UM HEUCNONHUMbIM, OCTarnbHbIE NONTIOXXEHWSI COXPAHSAIOT CBOH HOPUONYECKYHO
cuny. HegencteutenbHOE NOMOXeHWe NOANEXUT 3aMeHe Ha JONYCTUMOeE B paMKax 3aKoHa,
MakcMmarbHO GNM3Koe MO CMbICIY K MepBOHaYanbHOMY.

13. OTCYTCTBUE OTKA3A OT lNPAB

HeBo3MOXHOCTb Unn HeocyecTerneHne Marketing House kakoro-nubo npasa nnu nonoxxeHus,
NpeaycMOTPEHHOIO HAaCTOALWMUMM YCITOBUSIMU, HE O3HAYaET OTKa3 OT TaKoro rnpaea B byaywem u
He orpaHn4MBaEeT BO3MOXHOCTb MOCNeAyoLwero ero NpMMeHeHNs.
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